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EDITOR'S NOTE —

Welcome to March's ’ ,
Big Furniture Group Magazine

In this month's bumper edition, we recap on the recant January Furniture Show and INCIX
Furniture Show, but before we get into that, cur caver star this month, Sleepeezes, 15
celebrating an historic milestone during 2024, To help celebrate its cantenary, we sat down with
the mattress maker to find out more about its rich history.

In keeping with celebrations, and following on from last year's March edition, we spoke to six
mare influential women across the furnishings industry to belp celebrate International Women's
Day. Furthermaore, Harrison Spinks talks about its recent award win, while Mammath shines

a light on its Centres for Excellence launch around the country, aiming to enhance the retail
expenance, and Gruppo Mastrotto shares the succass of 12 'Sustainability Passport’

From ane success to ancther, Sofas & Stuft and Vispring talk about their respective showroom
launches, Purecare refiects on a successiul entry Into the LIK market, whike Novaluna is kooking
to bring some Itakian flair 1o the country and Kettle Home reveals the pawer behind its portal,
And talking of powerful tools, FurnitureTexts details the importance of text marketing and wiy
your business needs ta da it,

As for the regulars, our Green Retall highlights IKEA's latest updates, Vic Smith Bads is the
retailer In focus and Gallery Direct's Michae| Baxendabs, Design Director, and Lizzie Sladen,
Product Director, share thedr respactive insights in a double Blg Interview that highlights trends,
future plans and what needs changing. Gallery also refacts on a stellar start to the year, while
the Bed Expert and Letter's from China and Vietnam return with mare inssghts,

As mentioned, March sees the review of both JES and INDX, with Alpha Designs, Wiemann and
Mattzons sharing thaer thoughts, March also means Bed Month, an annual awareness camgaign
rum by the MBF and Bed Adwvice UK, For GNG, the focus shifts to s Active Kids range, while
Vogue Beds readies the HO ahead of (1s ‘Al Hormse Shaw' later this year. On the topic of shows,
thie BF&A's Furniture Component Expo is sat for its big debut next month, while independent
marketing agency Boutique umeils its third Home & Garden Marketing Conference,

Towrap things up, Ahmed and Partners share the success of its Woodvale recliner range,
Maze talks about how LIK garden furniture continues to evalve and krow Londan unveils the
CORSUmars psyche in furmiture shopping. Meanwhile, Dispatchlrack delves into delivery along
with its partnership wath Furniture Village, we find out just who MFC are, and Furmiture Sales
Salutions talks about the magic of open questions. Finally, in the first of our new serles of
Interviews with agents acrass the fumishings Inrdustry, we spoka with Jamas Howard as he
approaches his first anniversary of baing an agent,

That's enough from me, s enjoy our latest magazine. Oh, and it you have ary rews you want to
shaut about or it you're keen to get invohsed in our Retail Focus and Big Interview features, drop
me an amail on SEREEGINTNEGIeUEEET. We'd love to share your story.
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FEATURES

Italian leather specialist Gruppo Mastrotto talks about its
sustainability journey so far, including the launch of its
‘Sustainability Passport’ concept.

Gruppo Mastrotio is globally renowned for its specialism in the production of
high-guality bovine bkeather and hides for luoury brands in furmiture and other
indusines, Founded in 1958, Sento and Bruno Mastrotto, tegether with their father
Arcizn, kaid the foundations of the Group's reputation as word-leading experts in
fine craftemanship in the process of tanning

Continued commitment. creabvity, innovation and professionalism ensures the Group
Conitinues bo evobe beverageg Iradilonal [Snmeng techmdgues with technotogcal
athvances to proactively diversify in its use and processing of different rew matenals
and production to meet, anticipate and inspire markel rends and expectations.

Ower the years, the Group has made a commitment to place the emdronment and
respect for people first, to bulld a better world for the new generalions. For Gruppo

Mastrotto, the commitment to a more
sustainable future is as a journey - The
‘Sustainability Joumey”. This is focused
on INnoVEion E-ﬂd: Ir'I'IFII.'I;NEF"IEF![ mn
sustamaiilily SSues across thred Key
areas - Environment, Economy and
Social.

To inspire sustainable developmeant
through targeted investments, constant
altanbon to peopls, 1o the production
processes and to the impact on the
emvirgnmeant; o minimise emirponmental
impacts of tanning, and develop
tangible initiztives with their partners
and all their stafi. Uitmately, the Group
i5- dedicated n its amiation (o achieve
the mighest standards of guality, salely
and sustainability of its products



In adherence to the United Mations 2020 Agenda for sustainable development, in
2018, Gruppo Mastrotto reacted and announced the Group's strateqy “Sustainabilty
- Mext Level'. The recent launch of its ‘Sustainability Passport’ - urnveiled in the

LIK at the January Furniture Show - was purpasefully created to inform and invite
stakeholders on the journey, to join in a shared commitment across the entire supgly
chain to ensure sustainable development for future generations,

The passpart is a dedicated document that defines Gruppe Mastrotto's strategic
direction as it travels towards the destination of greater sustainability, while marking
the Group's progression and milestones achieved.

The ‘Sustainability Journey’ - So far

Significant new developments include confirmation of Scopa 1and 2 Carbon
Meutrality for Gruppo Mastrotto Express, its exclusive ready-to-deliver leather
service of over 40 collections and 1.500 colours of leather.

REMOVA represents a greal innovation in the tanning industry. Renova is a “zero
waste” innovative matenal designed to re-use and recycle leather scraps that

wiould otherwise be destroved; completing the product’s circularity and giving

value to the typical by-product of the tanning cycle. Renowva is a highly customisable
product destined for all brands that have made sustainzbility a central focus of their
corporate path. Renova can easily be used in the interior and nautical sectors.

Products bearing the OEKD-TEX® label guarantee safe purchase for the health
of people and the environment, LEATHER STAMDARD by QERD-TEX® 15 a new,
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and leather goods, Adopting the standards ensures the Group i1s conscioushy
purchasing products that are safe for people's health and the environment. The
certifying body aims to prowede a transparent report of corporate compliance with
safety standards throughout the entire supply chain, from the brand to the retailer,
to the end user.

=

Gruppo Mastrotto's achievernent of Gold Rating certification by the Leather
Warking Group signifies the highest recognition awardad in the industry. ks raw
material traceability score of 85100 is one of the highest in the sector too.

The Group also continues to source 100% electricity supply from certified
renewable sources, and also reported its 98% performance in waste recycling,
approximately 20% above the industry average.

Gruppo Mastrotto, in 15 plants worldwide, also continues its program of netwarking,
discuzsion and training events to educate on sustainability, and imglerment
imitiatives to support the local community

Chiara Mastrotto, Corporate President, comments on the passport; “To travel maans
to pick a destination, explore niew honizons, and embrace new challenges. Travelling
also means sharing: when you travel as a group, you grow together in a path of
miutual encouragement that lets you improve day after day. This is also true for
Gruppo Mastrotto, to share with its partners, clients, suppliers, and collaborators,

“You cannot travel without a passport: a document whose stamps ane a wilness

of the path travelled and the place whers we started from, which we use to
embark on new journeys. The Sustainability Passport is a document that describes
the Sustainability Journey we began several years ago and that let us achieve
significant goals in time.
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The Sustainability , ,
Passport is an invitation

to all the supply chain and
our stakeholders to join us on
this journey to sustainability.

*Significant goals such as scope 1

and 2 Carbon Neutrality by Grupgoo
Mastrotto Express - the greatest
iogistics hub in the wond for off-
thie-shelf leather hides, with over 40
collechions and 1,500 colours available
- and ervironmental certifications
granting a formal recognition of the
company's effort towards sustainability
by a third party

"Ancther step in this journey is

the development of “RENOVA®, an
innovative maternal designed to reuse
scrap finished leather, thus completing
the product’s circularity and giving
value to the typical by-product of the
tanning cycle.

“Social sustainability is also important
and finds expression in corporate
wielfare organisation and social-
professional inclusion initiatives,
Finally, the Passport is an invitation

1o all the supply chain and our
stakeholders to join us on this journey
1o sustainability, bearing in mind that
anly a senous and shared commitment
by the entire supply chain can ensure
sustainable development for futurs
generations”

wiwnw.mastrotto.com




